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Mondial Assistance Group:
2002 turnover increases by 11.1% and tops one billion Euros

Mondial Assistance Group, worldwide leader in assistance and travel insurance (a member of the Allianz
Group*) reported a turnover of 1.008 billion Euros for the year 2002, representing an increase of 11.1%
compared to 2001. Despite the difficult economic environment, the Group’s activities continued to develop,
enabling it to top one billion Euros in turnover for the first time.

Travel insurance registered 3% growth in the Group’s mature markets (Germany, France, the Netherlands,
etc.) and even stronger growth in several new markets, especially in the United States, the United Kingdom
and Australia.

The assistance business, particularly in the automobile and insurance sectors, rose steadily (+13%)
throughout Europe.

After an exceptional 2001, the results of which were clearly effected by the events of September 11"
(4.8 million Euros), the Group posted net results for 2002 at 17.1 million Euros, equivalent to the year 2000.

Key figures 2002 2001 Change (%)
Employees (at 31/12) 7081 6 496 + 9%
Total Turnover in million Euros 1008 907.2 +11.1%
(Gross written premiums and service revenue)
Profit after tax (Group share) in million Euros 17.1 4.8 + 256.25%
Total number of interventions in million 11.8 11.6 +1.72%
Assistance files in million 3.4 3 +13.3%
Service files in million 7.7 7.9 -2.53%
Insurance claims in million 0.7 0.7 + 0%

“In spite of the difficult economic context, Mondial Assistance Group continued to develop travel insurance
and assistance, its two main business lines. Throughout 2002, the Group focused its energies on
consolidating recent acquisitions, particularly in North America and Australia. In 2003, we will continue to
deploy our strategy to reinforce the Group’s position as number one in the world,” comments Alain
Demissy, Chairman and CEO of Mondial Assistance Group.

* through AGF and RAS International which each hold a 50% share
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With 37 operations centres in 28 countries, Mondial Assistance Group employs a staff of 7 000 people
throughout the five continents. Firmly established in Europe, Mondial Assistance Group continues to
develop its activities in potential short and mid-term growth markets such as the United States, Brazil,
Thailand, Poland, the Czech Republic, etc. In line with its international growth strategy, the Group
continually explores all opportunities to acquire new companies or establish itself in countries with strong
growth potential.

In a context which is both politically and economically uncertain, Mondial Assistance Group implements a
policy of prudent management, for which careful investments and strict cost control are the defining
parameters, and maintains a growth strategy, based on diversified product offers and distribution channels.
Parallel to vehicle assistance and travel insurance, the Group’s core business lines, Mondial Assistance
Group continues to develop its domestic health services by capitalising on the successful experiences it has
had in this field in France, Italy and Australia.

OVERVIEW
Mondial Assistance Group: one intervention every 3 seconds
Created more than 50 years ago, Mondial Assistance Group currently employs a staff of 7 000 people
worldwide, who speak more than 40 different languages and work closely with a network of
400 000 service providers and 240 correspondents.
The Group operates throughout the world primarily through its three international brands:
Elvia, Mondial Assistance and World Access.
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Cautionary Note Regarding Forward-L ooking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that are based on management's current views and assumptions and involve
known and unknown risks and uncertainties which could cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition to statements
which are forward-looking by reason of context, the words "may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue” and similar expressions identify
forward-looking statements. Actual results, performance or events may differ materially from those in such statements due to, without limitation, (i) general economic conditions, including in
particular economic conditions in the Allianz Group's core business and core markets, (ii) performance of financial markets, including emerging markets, (iii) the frequency and severity of insured loss
events, (iv) mortality and morbidity levels and trends, (v) persistency levels, (vi) interest rate levels, (vii) currency exchange rates including the Euro - U.S. Dollar exchange rate, (viii) changing levels
of competition, (ix) changes in laws and regulations, including monetary convergence and the European Monetary Union, (x) changes in the policies of central banks and/or foreign governments, (xi)
the impact of acquisitions (e.g. Dresdner Bank), including related integration issues, and (xii) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these
factors may be more likely to occur, or more pronounced, as a result of the event on, and following, September 11, 2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz AG’s filings with the U.S. Securities and Exchange Commission. Allianz AG
assumes no obligation to update any forward-looking information contained in this release.




