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GROUP

Mondial Assistance Group leader on the Web

Mondial Assistance Group is consolidating its leadership on Internet:
e 3 million travel insurance contracts sold in 2005 on Group clients’ sites
e sales of over 100 million euros
e over 10% of Mondial Assistance Group’s activity

Paris, March 21%, 2006 — Mondial Assistance Group, the international leader in assistance
and travel insurance has developed a unique technological platform to market and manage
underwriting for travel insurance contracts on the Web. In 2005, over 45 clients (airlines,
railways and shipping lines, tour operators, travel agents, hotel chains ...) in 30 countries
used the platform to market nearly 3 million travel insurance contracts worth over 100 million
euros.

A technological platform unigue in the world: e-MAGIN

The technology developed by Mondial Assistance Group enables its partner clients to offer
extremely flexible travel insurance policies on their sites. The technology is seamlessly
integrated into commercial sites as part of the product offering visitors pertinent insurance
options. The policies are generated and underwritten in
real-time by Mondial Assistance which immediately E-commerce partner clients
integrates them in its central data bases.

« Our technology is mainly based on a technical platform
called e-MAGIN. It is the fruit of several years of close
work with our clients and contributes to their commercial
success. Our most important asset is our ability to help
our clients integrate an insurance offer on their site while

totally relieving them of any specific management, » @ . .
comments Erick Morazin, International Travel Sales .Expedla.com

Director for Mondial Assistance Group. - asy et CO
Detailed knowledge of the field
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Present in 28 countries, Mondial Assistance Group offers T~ <
its clients perfect knowledge of local specifics and needs. myailcom
In each country, Mondial Assistance experts create m
contracts, products and services which conform not only Th"cmk

'

to legislations but also to web surfers’ habits and
expectations. The different partner clients can thereby H

offer perfectly adapted travel insurance products on their laStmIHUte'com
own sites while relying entirely on the skills of the sector’s
international leader.

Developing specific products

Due to the flexibility of the e-MAGIN platform, customised offers can rapidly be developed
with clients and immediately put into operation on their sites. Mondial Assistance was able,
for example, to create and integrate solutions on an airline’s site to insure skiing equipment
for its winter customers. « Our market knowledge, indispensable reactivity and the tools we
offer our clients, enable us to rapidly develop products adapted to highly specific needs and
time frames, » concludes Erick Morazin.

Mondial Assistance Group: an intervention every 3 seconds, anywhere in the world.

Worldwide leader in assistance, travel insurance and customer services, today Mondial Assistance Group counts
nearly 7,600 staff members speaking over 40 languages. They work throughout the world in collaboration with a
network of 400,000 service providers and 240 correspondents. 250 million people, or 4% of the world population,
benefit from the Group’s services, which it proposes on 5 continents in 28 countries. The Group mainly operates
under its three international brands: ELVIA, Mondial Assistance and World Access.
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Mondial Assistance Group is a member of the Allianz Group through AGF and RAS International, each holding a
50% capital stake.
www.mondial-assistance-group.com

Press contacts:
Agency

Mondial Assistance Group
Anne Marchegay
Tel. : +33 (0)1 53 25 53 65

Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that are based on
management's current views and assumptions and involve known and unknown risks and uncertainties which could cause actual results,
performance or events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-
looking by reason of context, the words "may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or
continue” and similar expressions identify forward-looking statements. Actual results, performance or events may differ materially from those
in such statements due to, without limitation, (i) general economic conditions, including in particular economic conditions in the Allianz
Group's core business and core markets, (ii) performance of financial markets, including emerging markets, (iii) the frequency and severity of
insured loss events, (iv) mortality and morbidity levels and trends, (v) persistency levels, (vi) interest rate levels, (vii) currency exchange rates
including the Euro - U.S. Dollar exchange rate, (viii) changing levels of competition, (ix) changes in laws and regulations, including monetary
convergence and the European Monetary Union, (x) changes in the policies of central banks and/or foreign governments, (xi) the impact of
acquisitions (e.g. Dresdner Bank), including related integration issues, and (xii) general competitive factors, in each case on a local, regional,
national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of the event on, and following,
September 11", 2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz AG's filings with the U.S.
Securities and Exchange Commission. Allianz AG assumes no obligation to update any forward-looking information contained in this release.
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